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Executive Summary  
 
This document presents IANOS' Deliverable "D10.2 - IANOS website and 
dissemination material" developed under Task 10.2 "IANOS Identity, 
Communication Channels and Tools" of Work Package 10 "Dissemination, 
Exploitation, Promotion & Knowledge Transfer".  
It p resents the project's visual identity (logo and branding) as well as different 
communication and promotional materials such as brochures, videos, posters 
and the project's templates. Moreover, the progress and final result of the project 
website Is present ed. 
 
  



 

3 
 
This project has received funding from t Ȗǳ MʎɰɊɭǳǈȿ ąȿȜɊȿṭɸ oɊɰȜʷɊȿ ᶢᶠᶢᶠ ɰǳɸǳǈɰǥȖ ǈȿǬ 
innovation programme under grant agreement Nº  957810 
 

Table of Contents  
1 Introduction  ....................................................................................................................... 4  

2 Brand Identity  ................................................................................................................... 4  

3 Communication an d promotional materials  ......................................................... 8  

3.1 EU Emblem and official disclaimer  8  

3.2 Brochure (A5)  8  

3.3 Roll up banner  10 

3.4 Poster (A2)  11 

3.5 Short presentation video  12 

3.6 Other templates  13 

4  Website  .............................................................................................................................. 14 

4.1 Domain  14 

4.2 Website management tool & analytics  14 

4.3 Homepage  15 

4.4  Menu  16 

4.5 Accessibility Tools  17 

4.6  Footer  17 

4.8  About page  18 

4.9  Project page  19 

4.10 Solution page  19 

4.11 Partners page  20  

4.12 Benefits for the EU Community page  20  

4.13 The islands page  21 

4.14 News & events page  22 

4.15 Contact page  22 

4.16 GDPR data p rivacy requirements  23 

4.17 Future developments  23 

5 Conclusions  ...................................................................................................................... 24  
 

 
  



 

4 
 
This project has received funding from t Ȗǳ MʎɰɊɭǳǈȿ ąȿȜɊȿṭɸ oɊɰȜʷɊȿ ᶢᶠᶢᶠ ɰǳɸǳǈɰǥȖ ǈȿǬ 
innovation programme under grant agreement Nº  957810 
 

1 Introduction  
þȖǳ ȍɊȴȴɊʧȜȿȎ ǬɊǥʎȽǳȿʆ ɰǳɭɰǳɸǳȿʆɸ Eᶡᶠṁᶢ Ṫu!·Âð ʧǳǤɸȜʆǳ ǈȿǬ ǬȜɸɸǳȽȜȿǈʆȜɊȿ 
ȽǈʆǳɰȜǈȴṫ ǈȿǬ Ȗǈɸ Ǥǳǳȿ ǬǳʦǳȴɊɭǳǬ Ȝȿ ʆȖǳ ȍɰǈȽǳʧɊɰȰ Ɋȍ þǈɸȰ ᶡᶠṁᶢ Ṫu!·Âð uǬǳȿʆȜʆʭḼ 
>ɊȽȽʎȿȜǥǈʆȜɊȿ >Ȗǈȿȿǳȴɸ ǈȿǬ þɊɊȴɸṫḼ ʧȖȜǥȖ Ȝɸ ɭǈɰʆ Ɋȍ ĞɊɰȰ åǈǥȰǈȎǳ ᶡᶠ 
ṪEȜɸɸǳȽȜȿǈʆȜɊȿḼ MʬɭȴɊȜʆǈʆȜɊȿḼ åɰɊȽɊʆȜɊȿ ỡ ¨ȿɊʧȴǳǬȎǳ þɰǈȿɸȍǳɰṫṁ 
 
The aim of this report is to:  
Ḻ Describe the road towards the visual identity (logo and branding);  
Ḻ Share the end product of th e communication and promotional 

materials (brochure, roll up banner, video, poster, other templates)  
Ḻ Show the progress and final result of the project website  

 

2 Brand Identity  
After the kick -off the project we started with the creation of the brand identit y. 
For the application the consortium made a draft of a logo to use.  
 

 
Figure 1: Original logo (square, long & emblem)  

 
From there the process of (re)creating a new logo  started.  
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Figure 2: Option from the designer for the (re)creation of the IANOS logo  

 
The first option is a refresh of the original logo for the application. Option 2 is a 
cleaner and minimalistic version of the first option. Option 3 and 4 were two  newly 
created logos with different feeling and style. Besides the logo we also had to pay 
attention the font style. From here the consortium picked the two favourites: 
version 2 & 3. Eventually the partners in WP10 opted for version 2 which is the logo 
th e designer also recommended.  
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Figure 3: Final logo as mentioned in the brand book  

 
To build a recognisable, uniform, lively and professional appearance for the project 
we use the same colours and fonts as the logo in all our othe r communication and 
promotional materials , reports, presentations etc.  
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Figure 4: Use of colours as mentioned in the brand book

 
Figure 5: Typography as mentioned in the brand book  
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3 Communication and 
promotional materials  

During the first 6 months of the project the following material  was developed  in 
English:  
¶ Brochure  
¶ Roll up banner  
¶ Poster  
¶ Other templates  

 
The promotional video is already up and running in all local versions.   
 
3.1 EU Emblem and official disclaimer  
uȿ ǈǥǥɊɰǬǈȿǥǳ ʧȜʆȖ ʆȖǳ >ɊȽȽȜɸɸȜɊȿṭɸ ȎʎȜǬǳȴȜȿǳɸ Ɋȿ ʦȜɸʎǈȴ ȜǬǳȿʆȜʆʭḼ u!·Âð ʧȜȴȴ Ǥǳ 
ȜǬǳȿʆȜȍȜǳǬ Ǥʭ ʆȖǳ Mą MȽǤȴǳȽ ǈȿǬ ʆȖǳ ɊȍȍȜǥȜǈȴ ǬȜɸǥȴǈȜȽǳɰ ṪþȖȜɸ ɭɰɊȭǳct has received 
ȍʎȿǬȜȿȎ ȍɰɊȽ ʆȖǳ MʎɰɊɭǳǈȿ ąȿȜɊȿṭɸ oɊɰȜʷɊȿ ᶢᶠᶢᶠ ɰǳɸǳǈɰǥȖ ǈȿǬ ȜȿȿɊʦǈʆȜɊȿ 
programme under grant agreement No 957810. This {communication channel] 
ɰǳȍȴǳǥʆɸ Ɋȿȴʭ ʆȖǳ ǈʎʆȖɊɰṭɸ ʦȜǳʧ ǈȿǬ ʆȖǳ uȿȿɊʦǈʆȜɊȿ ǈȿǬ ·ǳʆʧɊɰȰɸ MʬǳǥʎʆȜʦǳ !Ȏǳȿǥʭ 
(INEA), under th e powers delegated by the European Commission, is not 
responsible for any use that may be made of the information it contains.  
 
All the promotional material displays the EU emblem (minimum height: 1 cm) and 
the name of the European Union is always be spell ed out in full.  
 
3.2 Brochure  (A5)  
þȖǳ ǤɰɊǥȖʎɰǳ ǬǳɸǥɰȜǤǳɸ ʆȖǳ Ɋʦǳɰǈȴȴ ǈɭɭɰɊǈǥȖ Ɋȍ ʆȖǳ ɭɰɊȭǳǥʆḼ Ȝʆṭɸ ȜȿȿɊʦǈʆȜɊȿ ǈȿǬ 
impact to the EU community. On the first page you can find the lighthouse and 
fellow islands and the overall brand identity of the project. On th e second page, 
we introduce the projects by its pillars ( a strong decarbonisation strategy, virtual 
power plant based on artificial intelligence , innovative tools supporting greener 
investments  and p eople as active players in the energy systems ) and information 
Ɋȿ ʆȖǳ ȜɸȴǈȿǬɸṁ Ğǳ ɊɭʆǳǬ ʆɊ ʎɸǳ ʆȖǳ ʆȜʆȴǳ ṬÂʎɰ ǬɰǳǈȽ ȜɸȴǈȿǬ Ȝɸ ᶡᶠᶠể ǬǳǥǈɰǤɊȿȜɸǳǬḼ 
ǈȿǬ ʭɊʎɰɸṭ ʆɊ ʆȖȜȎȖ Ȝȿ ʆȖǳ ɭɰɊȽɊʆȜɊȿǈȴ ʦȜǬǳɊṁ Âȿ ʆȖǳ ʆȖȜɰǬ ɭǈȎǳ ʧǳ ɸȖɊʧǥǈɸǳ ȖɊʧ 
this project benefits for the EU Community and the acknowledgement. On the 
last page we opted to show all consortium partners and our communication 
channels (website, LinkedIn and Twitter).  
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Figure 6: 4 page Brochure  

 
The target audience is the stakeholders of the islands as well as people interested 
in the IANOS project. This means we aimed for a text that is easy to understand so 
non -technical stakeholder will understand the essence of the project. To make it 
even easier to understand, we will be translating the brochure to the languages 
spoken on the i slands (Dutch, Portuguese, Italian, French and Greek) in the 
upcoming weeks.  The translated brochure will be available to download on the 
website.  
 
We decided to make two versions of the brochure; one for printing and one for 
digital use because we will be  uploading the promotional material on the website 
and with the pandemic, we will be visiting more online events.  The difference 
between both versions is that the digital brochure has other colour settings and 
no cropmarks for cutting the brochure.  
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3.3 Roll  up banner  
The roll up banner shows the lighthouse 
islands (top row) and the fellow islands  
(bottom row), the project logo with pay off, and 
the official description of the project.   
 
The roll up banner will be translated to the 
languages spoken on the i slands (Dutch, 
Portuguese, Italian, French and Greek).  
 
The banner will be used during meetings and 
events were the IANOS project will be 
represented.  
  

Figure 7: Roll up banner  
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3.4  Poster  (A2)  
The project poster shows the  
technical side of the project: the  
seven solutions th at  IANOS brings to 
decarbonise the EU islands. It also 
shows the lighthouse, fellow islands, 
the EU acknowledgement, our 
communication cha nnels (website, 
LinkedIn and Twitter) and the overall 
brand identity of the project. We 
ɊɭʆǳǬ ʆɊ ʎɸǳ ʆȖǳ ʆȜʆȴǳ ṬÂʎɰ ǬɰǳǈȽ 
island is 100% decarbonised, and 
ʭɊʎɰɸṭ ʆɊ ʆȖȜȎȖ Ȝȿ ʆȖǳ ɭɰɊȽɊʆȜɊȿǈȴ 
video.  
 
The target audience of the poster is 
the scientific commun ity . For this we 
used the more technical side of the 
project: the seven solutions that 
IANOS brings to decarbonise the EU 
islands. To make it even easier to use , 
we will be translating the poster  to 
the languages spoken on the islands 
(Dutch, Portuguese, I talian, French 
and Greek) in the upcoming weeks.  
The translated poster  will be 
available to download on the 
website.  
 
We also made two versions of the poster; one for printing and one for digital use 
to upload to the website and use while visiting online e vents. The difference 
between both versions is that the digital brochure has other colour settings and 
no cropmarks for cutting the brochure. Eventually we hope to use this poster  
during physical meetings and events were the IANOS project will be represent ed. 
  

Figure 8: Poster  
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3.5 Short presentation video  
The short presentation video presents the project in an understandable  way. The 
ʦȜǬǳɊ ʆȜʆȴǳ Ȝɸ ṬÂʎɰ ǬɰǳǈȽ ȜɸȴǈȿǬ Ȝɸ ᶡᶠᶠể ǬǳǥǈɰǤɊȿȜɸǳǬḼ ǈȿǬ ʭɊʎɰɸṂṭ, the reoccurring 
theme in the brochure and poster.  RINA developed the video (all languages) with 
review moments of the partners. The video consists out of 5 parts: the challenges 
and need to support the islands, this mission and activities of IANOS, the title of 
the video and thereby a way to let the viewer thi nk about how they feel about this, 
following an invitation to visit the website and socials if they want to keep up to 
date and of course the acknowledgement.  
 
The target audience is the stakeholders of the islands as well as people interested 
in the IANO S project. This means we aimed for a text that is easy to understand so 
non -technical stakeholder will understand the essence of the project and feel 
connected to the cause. To make it even easier to understand, the video is 
translated to the languages spo ken on the islands (Dutch, Portuguese, Italian, 
French and Greek) and will be, next to the other materials, available to download 
on the website.  
 

 
Figure 9: Screenshot of the short promotional video  
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3.6  Other templates  
Next to the communication channels mentioned earlier in this report, a template 
for reporting (such as this document) and a presentation -format is produced as 
well. Both are consistent with the IANOS brand and in accordance with the 
>ɊȽȽȜɸɸȜɊȿṭɸ ȎʎȜǬǳȴȜȿǳɸ Ɋȿ ʦȜɸʎal identity.  
 

 
Figure 10: PowerPoint template with several slide options  

 
While the templates will be used for internal and external use, the public reports 
and presentations will be available to download on the website.   
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4  Website  
The project website is the main access point to key information about the IANOS 
project. As of 26 January 2021, the website is live, but the official public launch of 
the website took place after feedback of the partner consortium.  
 
After the proje ct Kick -off , Rina proposed a strategy for the website ( which can be 
found in D10.1 -  IANOS Communication & Dissemination Plan). The strategy 
consist s of 1)  goals, 2) users, 3) features 4) sitemap and is consistent with the 
IANOS brand and in accordance wi ʆȖ ʆȖǳ >ɊȽȽȜɸɸȜɊȿṭɸ ȎʎȜǬǳȴȜȿǳɸ Ɋȿ ʦȜɸʎǈȴ 
identity.  
 
4.1 Domain  
At the start of the project New Energy Coalition claimed the domains 
ṬʧʧʧṁȜǈȿɊɸṁǳʎṭ ǈȿǬ ṬʧʧʧṁȜǈȿɊɸṁȿȴṭṁ  þȖǳ ʧǳǤɸȜʆǳ Ȗǈɸ Ǥǳǳȿ ɸǳʆ ʎɭ ʎȿǬǳɰ ʆȖǳ ąè« 
ṬʧʧʧṁȜǈȿɊɸṁǳʎṭ ʆɊ ǳȽɭȖǈɸȜɸǳ ʆȖǈʆ ʆȖǳ ɭɰɊȭǳǥʆ Ȝɸ ȍʎnded by the European Union. 
The domain .nl redirects to the main domain.  
 
4.2  Website management tool & analytics  
The website has been developed in WordPress, a very popular and easy to use tool 
to develop and update website. However , a web designer was hired to create a 
template specific for IANOS. With the creation of our own unique template, the 
website is tailored to the wishes, requirements and brand of the IANOS project for 
all devices (desktop, laptop, tablet or smartphone).  
 
Since the soft launch of the  website, data has been tracked with Google Analytics.  
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4.3  Homepage  
The homepage is designed to showcase the 
project in one overview. The front page of 
the website shows a rotating slider with 
photos of the islands in the IANOS project, in 
which the official description of the project 
is visible.  
 
After the slider, more information can be 
found about IANOS (on decarbonisation of 
islands and about the pilot islands).  
 
Sliding further down,  it is possible as visitor 
to join and subscribe the IANOS Community 
(newsletter). This is in compliance with t he 
privacy policy of the website which is in 
compliance with the GDPR data privacy 
requirements.  
 
After the newsletter, the islands are 
showcased (the two Lighthouse islands 
Ameland & Terceira and the Fellow islands 
when you click on them).  
 
Sliding furth er down,  an overview of news & 
events (all dissemination activities 
performed by the project consortium) is 
shown. Every time  a new news item or an 
event is published, this will automatically be 
updated. The visitor can also click on the 
button which wil l guide them to all or 
previous news items and events that are no 
longer showcased.  
 
After news & events, the benefits for the EU 
Community are showcased.  By clicking a 
button on the page , the visitor is provided 
with more information.  
 
At the bottom there  is the footer.  
  

Figure 11: Screenshot of the 
homepage  




















